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Vision Direct
|dentity refresh, signage & collateral for direct mail’s leading service provider

Role: Design Director
Creative Director: Alysha Burch
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Work performed at Square Root Creative



Barkworthies
Before

|dentity refresh and packaging solutions
Bal'kWOI’thieS@ ’\ worthies

Role: Lead Designer
Naturally Healthy. Naturally Happy.

Art Director: Chris Javate
Creative Director: Alysha Burch
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Work performed at Square Root Creative



Ricoh

Printing United booth designs & experience

Role: Lead Designer, Produciton
Art Director: Chris Javate
Creative Director: Alysha Burch

Work performed at Square Root Creative
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Ricoh
5t Color Sample kits for the Pro C7100x Series printers

Role: Lead Designer
Art Director: Chris Javate
Creative Director: Alysha Burch

Work performed at Square Root Creative



Ricoh
Spirits packaging using specialty inks & media

Role: Lead Designer
Creative Director: Alysha Burch
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New York Cocktail Co.

Spirits advertisment, sighage and store display.
Role: Art Director
Creative Director: Alysha Burch
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Nice!
Product line extension

Role: Designer
Creative Director: Joe Violante

ﬂ
el _

Nice?!
100% PURE
HONEY

{NO MESS PACKAGE

NETWT 32 02 (907q

Nice!
INSTANT
— BOUILLION

NET WT 3.75 OZ (1069)

Work performed at CBX
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SWRV
|dentity ideation & touchpoints for the interactive music television
Role: Designer

Design Director: Lloyd Blander
Creative Director: Douglas Sellers
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Toot n Totum
Logo design & environment application for the Amarillo staple

Role: Designer: Main Identity
Creative Director Retail: Betty Chow
Associate Creative Director: David Weinberger
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Vintage Motorcycle Building & Racing
Bikes built from the ground up and raced with AHRMA.

Apparel, suits & livery in addition to fully customizing these 1970’s Hondas.
Role: Designer, Builder, Rider, Owner




Various
Fun stuff
Role: Designer, Builder, Editor

AHRMA HANDBOOK

RULES & REQUIREMENTS

ROAD RACE MDIOCROSS G DUNTRY TRIALS- DT TRACK

MEET BP-TE-AETE INFORMIETION 3T
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AHRMA Handbook Cover Honore Club matchbook

Video Invite with edited sound & music Fanhome on-site model build-up for NY Comic Con



https://vimeo.com/230238609?share=copy&fl=sv&fe=ci
https://vimeo.com/230238609?share=copy&fl=sv&fe=ci
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