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Ricoh
Spirits packaging using specialty inks & media
Role: Lead Designer
Creative Director: Alysha Burch

Work performed at Square Root Creative
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©2022 Ricoh USA, Inc. All rights reserved. Ricoh® and the Ricoh logo are registered trademarks of Ricoh Company, Ltd. All other trademarks are the property of their respective owners. 
This document is for informational purposes only and this document and any related services or products described herein are not intended to provide any legal, regulatory, compliance, or 
other similar advice. You are solely responsible for ensuring your own compliance with all legal, regulatory, compliance, or other similar obligations. While care has been taken to ensure the 
accuracy of this information, Ricoh makes no representation or warranties about the accuracy, completeness or adequacy of the information contained herein, and shall not be liable for any 
errors or omissions in these materials. Actual results will vary depending upon use of the products and services and the conditions and factors affecting performance. The only warranties for 
Ricoh products and services are as set forth in the express warranty statements accompanying them.

With RICOH Graphic Communications, print shops, in-plants, marketers and manufacturers are can pivot when 
needed and achieve the results their customers desire. As technology leaders, we never stop pursuing solutions 
that improve the world we live in and raise the bar on how communications are delivered. From integrating 
embellishments to streamlining workflows to and exploring the latest in sheet-fed, wide-format and inkjet 
capabilities, RICOH Graphic Communications has you covered from idea to installation. 
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Ricoh – TMI Campaign
Working from a newly launched style guide, we crafted a vibrant, modern 
campaign that featured a fresh color palette, bold design and graphic 
elements, benefit-driven headlines, and an overall feel that not only showcased 
Ricoh’s evolution but also reaffirmed the enduring relevance of print.

Role: Art Director
Creative Director: Alysha Burch

Work performed at Square Root Creative



Ricoh – Printing United Booth Expereince
Showcasing nearly every type of media via the “Peak Outfitters” pop-up shop
as well as featuring live 5th Color demos.
Role: Art Director
Creative Director: Alysha Burch

Work performed at Square Root Creative



New York Cocktail Co.
Spirits advertisment, signage and store display.
Role: Art Director
Creative Director: Alysha Burch

Work performed at Square Root Creative



Before

Vision Direct
Identity refresh, signage & collateral for direct mail’s leading service provider
Role: Design Director
Creative Director: Alysha Burch

Work performed at Square Root Creative



Barkworthies
Identity refresh and packaging solutions
Role: Lead Designer
Art Director: Chris Javate
Creative Director: Alysha Burch

Before

Work performed at Square Root Creative



Walgreens house brand – Nice!
Product line extension
Role: Designer
Creative Director: Joe Violante

Work performed at CBX



swrv

Music Choice – SWRV
Identity ideation & touchpoints for the interactive music television
Role: Designer
Design Director: Lloyd Blander
Creative Director: Douglas Sellers

Early identity sketch Identity presented

Work performed at S+G



Toot n Totum
Logo design & environment application for the Amarillo staple
Role: Designer: Main Identity
Creative Director Retail: Betty Chow
Associate Creative Director: David Weinberger

Work performed at CBX



Identities & Marks



Vintage Motorcycle Building & Racing
Bikes built from the ground up and raced with AHRMA.
Apparel, suits & livery in addition to fully customizing these 1970’s Hondas.
Role: Designer, Builder, Rider, Owner
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Thank you.


